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Consolidated Financial Highlights

In terms of the consolidated results for the fiscal year ended March 31, 
2020, total revenue amounted to ¥262,810 million (a year-on-year increase 
of 0.1%), operating profit was ¥30,972 million (a year-on-year decrease of 
38.7%), profit before income taxes was ¥30,395 million (a year-on-year 
decrease of 39.6%), and profit attributable to owners of the parent was 
¥19,892 million (a year-on-year decrease of 41.8%).
 In the Digital Entertainment Business, mobile games such as Yu-Gi-Oh! 
DUEL LINKS, eFootball Winning Eleven 2020 (known overseas as eFootball 
PES 2020), and PROFESSIONAL BASEBALL SPIRITS A (Ace) continued to 
perform favorably in Japan and overseas. Meanwhile, as part of our contin-
ued efforts in esports, we hosted the final round of the PAWAPURO APP 
CHAMPIONSHIPS 2019 season, an esports tournament that decides the 
best players in the JIKKYOU PAWAFURU PUROYAKYU series.
 In the Amusement Business, MAH-JONG FIGHT CLUB GRAND MASTER, 
BOMBERGIRL, and other video games continued to perform strongly. Fur-
thermore, in the fiscal year under review, we also began operation of medal 

games such as ColorCoLotta: Aim for the win! Dream Treasure Island and 
SMASH STADIUM, released the prize game TREASURE ROAD, and launched 
the latest titles in two popular series, Magical Halloween 7 and SKYGIRLS: 
Wings of Zero.
 In the Gaming & Systems Business, video slot machines such as KX 
43TM, a new upright cabinet, and the ConcertoTM series of machines enjoyed 
ongoing strong sales. Moreover, the SYNKROS® casino management sys-
tem also continued to be steadily introduced on large cruise ships and with 
casino operators in the North American and Oceanian markets.
 In the Sports Business, we took steps to provide customers with the 
tools to achieve fit lifestyles, which included making changes to our personal 
improvement programs. In addition, we opened our “Small-Group Swimming 
School” at two locations in Tokyo. At these schools, individual training is 
provided by former members of Japan’s national swimming team employed 
as coaches. We also continued to expand our lineup in each category of our 
“Konami Sports Club Original” brand and other sports-related products.

Note: Figures are in accordance with International Financial Reporting Standards (IFRS).

For more detailed financial data, please visit the KONAMI website and go to the Financial Information page.  

https://www.konami.com/ir/en/ir-data/


